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Exploring AI-Empowered POA Teaching Materials Use
in the EFL Classroom

ZHANG Wenjuan China University of Political Science and Law

Abstract: Production-Oriented Approach (POA) teachers are faced with three major challenges in
using EFL teaching materials: how to identify teaching focus, how to promote in-depth processing
of materials, and how to meet students’, dynamic learning needs. To address these challenges, this
study attempts to introduce generative artificial intelligence (Al) into the EFL classroom. Taking one
unit from New Standard College English as an example, it illustrates how Al-empowered POA
teaching material use can be practiced in the classroom, and reveals that, guided by productive
objectives and student needs, Al can be used to precisely locate teaching focus, enrich learning
modalities, provide dynamic scaffolding and meet individualized learning needs, thereby enhancing
the flexibility and responsiveness of teaching materials and ultimately improving teaching outcomes.
Key words: artificial intelligence (Al); Production-Oriented Approach (POA); teaching materials

use; Al empowerment
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A R FR R N O B B o Bob R OV T R S @ i i A B
Mo R4 T ORI $5 3 I M, 005 8 I L 9 4 SR % (McDonough et
al. 2013) Xf FM AT IR IF K&, LA /22 A2 0 ZREAL T SR o AR B 0 , 800 ade
FIHE# B E AR T, £ & RS MBI, LIRS AU ZM 1 R
FRAA

B TR A8 0 5 R W 20 B NG Sh TR R BOMT Ob i —kOOF R
HEzZE, 5 m ¥ (Production-oriented Approach, fiij #X POA ; 3C #k 75 2015,
2018) LA 3% [F AME B v 2 4 B8 7 IR 90 $ i 1T S T — R B
“H BRSNS R T IRl AR - T R B R . TR O (T
L POA B T 7 M H AR P Ul L 2m MBI 55 U™ (SCRK TS 2017), A #
SRR IR SS T B A . AR POA okl F I, BOM AN (U2 4R BUE 5 A
P BER , SR AE T A m) H A R E A o BOm AN AR HE 7 1 B bR o 1R B
PR A5 AT SR TR BT Sl 3G 2 2% A X Rk SR R L e 3 B R A R A
I % 27 A B B A8 7 R SR A O POA IS T I 1) = R Pk A

DA 5 B A S AR 2R 19 A il s N T % BE (generative artificial intelligence , 18]
Fr AD) BA SRR W) H IR TE S e AR LRe 77, © 0 HBIAMEZM 'S (CCRKOT
2025)  HUF BEIR A B (I 20245 V5 5K 4 55 2024) BRI (LA 2024) DA K
B E T (FAE 2024) SF 2 J71H . ALTREESME B (1 FWE 01 K, AL
BRE] (SCRK TS SR A 2024) A7 B4 T30 A6 il FH rb i) SR P ABE X 8, DA 42
THACA RO o SR, ALK BE S Z0b 1l F B9 0F 598 K 245 B FE BRAR 2 1, 92 B AR
RATFRA . ABF5E LI POA b i 1T v (8 4k B H i, DS B 280 7 40
FARE ALTKAE POA b i I SCBRBE AR , S AT KRB SME 205 52 BR AR AR 2

2. POA M ERHIRS AIEEE N

LA POA BH& 45 3 (I SNE B, Un Gl b i R 24 0838 (5 = W) 2545 200 ) (1
PRCHRHER 29815 ), Al POA 2 i A M I 4 55, 31 PG SR AR
— AN E | DL BRSO TRk S R ARERL , B2k 2] R skt o
X5 4RI 5E AR 51, TR] I PC A 28000 5 R By ER AR L S O ] POA 42
BET ATy S o SR, — R 06 AT T s — TP A

S BRI, RV ARG 7 Y RS G BB, B A AT
BEXS LR AT B B PR B2 IR PN A A7 BRI, POA BICE 1 R B Ob ™ (FR 4 5%
XY SCE 2023: 133) AYHCE] 7™ HH bn DR RE Ul A1 Hos A RHIR 55 Ul 7 2R O AR
B 7 Y H AR A5, 51 5o A X O R AT e o o o SCRKTT (2018) A2
Az SE ™ AR 55 — e BB S N AR R AR AR . SR, JTUER A i I 4
B E A SR R AR A AT, S POA UM FH I A5 2 — o AT 58RI SCA
XM RV AE BURE T, RS PROEE A2 sl H SCAS, B B 280 i 30 1 0 k2 ol A8 a1, 3 £ 2
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SKROCHH ATTRRES™ H 3 ) 32 OB G 9 2R 4 52 B F 5

PN A R 04 B R 5 (] A e AR A A, AR OB U 4K (focus on form; Long
1991) T 2EME AR TG 20, 5 Bh 2 AR 2 i35 vh O T g e B AR RN, S 5 o

55, DI A ) 7 R A R R, B R AT 35 A Ak AR BT B, 9 A )
FE AT B A AR . e 2 S AR ) R A, A
BUAE MR A PR R 5 2 20 25 18 5 OKF GARTRE ) 2 o) BRI P G .
AR B 1017, 2O R Sy 27 A 15 D HURI AR SR I T 22 35 Bl 27 A R R
PEAT IR0 T, (i A 6] AT BR 7 5 A (Krashen 1985) 4k . = i A bR 577 1
SCAR Z (] () e 2 R, IR B B AR N 25 T SO R S5 R AIE 5 7 SOAR
Z RN 2E 0 . — MO T, fa AR5 7 SCASRRAIE B R (] , 7B i O B3 12 ol P s v
PEo YE AR RS P SORTE TR & B (BTN R, B LR E NS
5t A B T DOBCE TR T (R SR AR A P R AR, o e
vk 2 R R , O R 2 B 0ok S A ) =T e O
5 Bl 2 A S i AR RE S 7 2 ] A R SRR, P DARE SO Al TR F IR A
R, AN R BRI B ) 3 T A is F S AR S R X AR A T T
AT R A A AR, U B R A ORI S R, RS T . R R B T
WA 27 > 3 22 TR RN R T B B IR A G vk oK (2R 2025) . (RS Eb
B B — T AL AT DUAE O S8 A2 WT S S (B VEBAS DA K BB B | ik 2
AT ZREAL AR TG B SR 2 RE IR A DA B |, B Bl 2 A IR i AR R
PR, P2 A 7 AR

= P S AS T SR X R, R U AT 5 S ORI SR BR M FE A A
HH A R T BT R , AR X 2 AR B s A I TR . B TR I 45 3
PR, B RG H 22 A2 75 SR AT O 1T 3 AR R 4% (Guerrettza et al. 2021), POA fi& i
of R AR A A 7 PRI 3 R AR A SR SR . AR AR A AR e T H AR
B ) B B ARIE A AR T OB AR MRS MEXT HE A AR B R T, TEvE e A
PROE SN AL 5B AT(EHE Y SCA A BT R , W) AT AR 4f 2 A5 7= 7 oK G A B
22 RRE, SRR, DT CR B AR 38 B

3. AITEE POA Hi#t & FA R i
31 HMRERALER

A G LA R RS 1E K 2 D18 ) 5 — W2 = 500 “#E 3SR 2 37 7 (social media
literacy) iy B2 MR, 2020 X oAb B A AR D18 Ll 45 24 KR —5 4 . #m
e F Kimi G A P O U8 K0 7 A8 T HR AIGAZOU EME A UK 1k Tt i
M . B R R A POA IR B -2 J- 1PN " M B2 i AR, B Bt Kol 6
PRET

ZHITI T AR N R RSB H AL AR T8, R —HKMA ‘Bea
Smart Social Media User’ #9 / & L 30 & (Vlog) , # 7+ Ax 32 M A% Fl A AR 49
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B HME T B ARG A 3 AT B AR 1) 513k A8 B G R B 5 2) i B ]
TP A A AR 5 3) SR Viog, #UF IR SC A B0 T 4 A BEAA G A BR 26 2 4 IE
1f] (4-6 B) FI 7L IHD (2-3 B) s M, X 27 H b — 5 BROC B # /n 4L 22 AR 1 5 4>
AR X7 H bR 5 PR SRR 5 4 e 2 2k >0 RS Bl [R) B T 483k R T A 48 R B
JCIH 5E WA AR 51 %R HAR = BRAh, B R L5 AT A R B B 2 R
B IR

BE X7 SOAR (14 TR 2 AR 2™ B B B 1 sl 1 4B, 200K H AR
B ECR 4 T 1) HE R AL AW 732 i F B R At 5 2) A 4 58 A iy s, 2 491
Vi B 5 2R 5 3) A B i) BV AL S A s 4) T A 25 Viog B SCAS R o5, 4
TR AS | Ry sk W0 A £ o DUBE B bR S 2 IR BObE il AE A LT PR
(WE 1)

FHEF— %2 M Al s social BhiR— B A
A ) e Media Good for Us? ME DL
3 FHBE Ry xpgp RCB: Social Media PR PR RIS
7= B R P f P S L A 160 7 el R A

Key Concepts

XTI VRSB 0T B AT 55

/4\52} AR
F Hr = SEHIE L Vieg Beieshnten
SR RRTHGRRLACHE W
142 B 75 5 2 L
b BR=: BAM RIS
FEH B O AN
SO RERE GRS W
A R S S KA 7R

KT ARG A AR AT TPk A

D) PR AR S0, R IR 55 W18 5 AU 2 Bl o 2R 2 i S R U A
R RIS AR AR SOE DU E

2) BRICB A HIR A S, DB A 1] 7 e AR e B2l R . TR SCHE R A AR B
P FCAH , BERE IR 5 A X6 32 A B, 3G 2 AR B i MR B/ A o ) SR fE T
SCRE A PR AR N 2 AR T SCEE () AR S I T 2 A A A AR 3R R Y SR L
H AR i 0L . AH RS A E & il 4 38 LB, 40 25 — 4> B “All media
messages are constructed” (WAL B A EEM ), A B3 i B X A6 FH & 1Y
Ja 7R, 5 R A ey B R A S AR B B bR R IE R MR R B W S R
AT AR EATEN T Bf PR B AT BRAR A AR S S R R . IEAh PRI
KX 2, 5 03 30k (At Vieg) 1l 5 WIS A AE 2 5, i — 20 KT DB )
B R A X
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SKROCHH ATTRRES™ H 3 ) 32 OB G 9 2R 4 52 B F 5

3) SR TCIE FE 0 RS A A R P B ER R R, OT R S R = R
JEVAS IS (AR 1 55

BEXF b3k =T, oz T AL T B 02 S i R s #Oa s, JF e
AR B A SR IR T F BRI A
3.2 HEMEM R PHIRRER

i 22 A1 B A A 2R VK S POA BEFEME 22 ) (115 EE kIR . FEAR R B, 155
A BT RS BER X BR 5E F8 B 1E G THT R T, SRy 2 A < B 26 ek 5 A R il A1
T ER . IRSCEETEMN T A, B ER A . AT A R SRR 45 7
BTG F I, 51 S A X e IS AN, SR A R AR S A Y G

8 Bl AT, 38 32 390 1) 325 0 A2 280RE HP A 0 A A, TT DA S O R
AR R WM (CCRK TS 2025) Z L4 i 3B (BRRIEIL R 1): 1) 5B
ALSE = AT 55, A2 7= 8 SCAR 5 2) FHE 5“8 X -Zh e " DA, S50 7= H S0
T TE T DI, FEAE B AT A AR UBOR B 118 752 20 3) R TE F B L,
W R RIS B .

F 1 AUGHBIEOM A4 7R 18 7R ]
AL BT RE Brig
BAE AR — % AE AT £, B 6 A B I AR AR 89 A) 5 SF3R b 2R AR A
A= SCA AR R E B R A F X IFE IR — K 3 4P A ) Vieg U A,
FHPREIE S HAE T HE LF PR LiE TN, (R A B)
SCP A AR B R A AR A AR AR GG IR T 7 Sh R R T P LB R
RIS e (R A)
(ERER)FBRE A0S TRMEGEEE, (Fidd)
(R % ) ik — Bk it — A w M, A TR e, (MHAA)
(% —F) FARBE A TR T 540, 2 B 2 A IR E IR @ 5] A9 A Y
ERERE 6T,
(BB LR THBERERF AR ET PR —ALA,
WAL T AL SR AR, B 5 — Ao R oT U R AR AL SR A B, B R
BAWAEY 1) ZIAZBARG A A;2) AR T ARG E R ;3) 4R
B E ;4) 2 B AL R AL STk 0 L, HA SRS S EiES, (M
IRICBEE)

B AT 30

A R TR

TEAS S, ZOMAE AT A LAY ™ H SOA rhfUI) HE DU 2R A0 3R IB (E 5 I RE) -
i A Aol FH A A2 SR A9 B 1] 1R 2H (AN seroll through . post on) i i 41 328 S A4 F1] i 114
W2 (U0 spread hurt . collaborative tool) . 4 Wi i FH LA IRI 4 (U wse with positive

VAT JEUAR B R SR TS, SO IR T S, B T A
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intent . stay vigilant) UL J 4t & N Br 3¢ & 0 i8] 4 ( 40 inauthentic/ephemeral
relationships . to foster/cement relationships). %t %} & —2F 38 A B ALFE R SCH
S IO N Y F AR TR B JE SR P B 20 vk 18 A H AR B AR i A

T E R S, BN D RETE BRI A B AT BT Wi 3, 3 B o A
BT RS B LA ILEL (Goldberg 2013), 5% B M BE A 1] 77 H 1 64k o a4 Xt
5 AR R B bRiE L, BOM RS B AT BT T = 300406 3 8 F 042 s 30 - 1) 9
DLVCHC 2R~ o {5 B PPT il , S R 9 3CERA , 51 A AR Ul th b SO L, R
HhICERIR, SIS AR B TS0, B A AR ST IR P IR B 2 ) Wr B 4 A
2o AR B AT AR AL 5 3 U T BSOS, PR I L, B B R s gk T L 3
Wiep A fE i B gk — Pt H s 3) DU 2R > o (R B ATAE B & H bR TE By
HSCBETE A R AR 3 B2 A 2 LLBUH
3.3 FERSREBA R~ HAFEL

HES A NG 7 2 TR B R S DA LA B 7 A OB . TEA FE
LIRS B KRB 2 Mg 5 SCBRM , 57 Y AR i R il R
= AR A 8] 1 2 AR N BRI s LUK, 7R SO MU B PRS0 Vieg IIARIE K 5 T
PRff AE TR B A AR SR AR AFTE 2285 . Rt RSO B R ME SSAE T - ST
PR “BEHE " Ho— ST e R 5 AR RE RO SR W] A A R R R E AT R
L B PR A A R T AR 5 O ST S B 5] e A TR R Y
JEAl b RS ORE R A SCAS AR P A R R AR LB e SOA
7R 5

I, ZOMA AL AR ZS (TR R B ) W s A2 (e & 4 3l
VEREZS (IR hoic =l 8 )7 4 200 LS B S (AL e B RS
Brig) KM 5 4 A X UR SO R EAT I T, R B By AL kS SRS, B SO X%
PERFICS TGS, Tl A S I Z AR BE & . BRRAEINT

1) 25 |2 A T A R =X ) i ” GBX I8 4 55 2025) 1) AT 1R, it A4
TR MG, PE R BRAR o PRAT , BOUMET XS PRICH S — A FAH ™, B[R] i 57 (4
2 2); VR FOM G 2 A G20 B B RS X DG, 2 AR AN ORI
YL AN A TG B AR, RMOE 58 H , O E KB b2 3 ALRY [T 2%,
IS A PR H AT B, TR0 e AR 00 AR ™ A A o 20— AR B )
Mg A 5 N —2, B AU Fofl A 0] A4 Jl ik A NS AEFABLAS
R AR AT s d i, M AR T B 1) e PEAE B DR

2) ZLOMAR Bl AT A= A 35 2 4], 92 B0 Al 4 B BLAR G e AL . Bl S R HT AT
Az L A S A AL AR TR R A AE RAR IR RS S DR,
T ALE R GRS EEE 20N IR 5 AL B8, 2R — A FHBA — 1 FM,
B 1R 10 5200 5% 5 AR S NI (B R TR DL AR 1), S AR U T AT AR
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FRICHE ATIGRHES™ S ) 2 20bA 08 P A 2R 52 B 5

JCHC S50 [ R SR T TR sl R A s GRS A S A AR
B S A E P 5 B Bt A R DRSO AT RO TR B T R A
JeuF R AR TS I S RSO B BRI EC, B T S 2R X R BT
A RIS A AR = P U L BRI Y e 1T (AR B A
g R LR AT .

2 ARRLR R R

I R 2 7 P (B 7RG, MHR OB ) AT Fy [ 2557
V8T Atk ) A BT B RN A M E RN A7

Lt B4k ] ANEMORERZES FEAH 2R A7
R =K ) MR AN 4 2R F F e kAZ 82 S

FREFE R T HE— AR R 4R
BB SRR R P RS A8

3) FUMAR B AT ERSCBE VR 54T SCAS KU (% 4L, IR BT STHAR BN S 1%
2y, TEH B2 2 SRR UR SCAY [R) I, B2 7 X 22 B 3 S 0 SR IXURS R iA R . 15 5,
ZOMAE B AT RS BROCH 59— BEls R RO ) 22 R, SCAS DA V22 228 Sy 388 A2 5 [F)
I, BT SO L% 3l , 51527 A WSS () SO B9 T 35 0 s, IO LSS B A 5 42
F,ZOM MR SCH R4 A A] TR F S (paraphrase) 2520, 35 Bl 2F A 6 2%
T H
B, BT UL b 2 BSRS89 R, OB i X 31 B AR R AR
%A 5 N2 R B R - IR - I A D SRS IR — A
CEAH” B () FR) I 5 B BOW S B ATA BURIE B (R
UL ), ]2 A PR AR R A R 0 B Sk SR S A IR B T R gt
F” FRUL IS T SR A9 5 2R, O 28 B IE , dee i 20 H G o] BV 0 P+ A2 AR
Y HEL
(1) PRECIH B
The media is responsible for the majority of the observations and experiences
from which we build up our personal understanding of the world. Much of our
view of reality is based on media messages. Such messages have been pre-
constructed and contain built-in views, interpretations, and conclusions. Thus,
the media, to a great extent, gives us our sense of reality.
BE G B T (BL & 4 i) -
[ B #1 ] Social media platforms, while connecting us globally, present pre-
constructed content that can shape our perceptions. [ 5 2 ] If we don’t

understand this, we risk being misinformed and misled. [ 51 31E ] For example,

© 685 -
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during the COVID-19 pandemic, false information about the virus and its

treatments spread rapidly on social media. Many people believed and shared

them, causing public confusion and worry. [ Z 1 ] To counter this, we should

develop critical thinking skills, verify information from multiple reliable

sources, and engage with diverse perspectives. By doing so, we can use social

media responsibly and smartly.

i3 A b — R GRS A ) i AR T Bl 51T A B A AR LA

[6] “ gk o ey S O A S IR A 7 H BRI 3, S DA A 1o 7 R e A
3.4 RSB RIS~ HERO

RS B AEAEME LA /2 POA PRAE M BT K o BB BUF R TT, 2 A= T
B8R RAANE R BT R b R, B LR H AR IR R . TEAS S 45
ST B X 27 2 I L TR M, 185 B AT PR S A AR AR R, R R A TR
S — 50 H ROt BRAE 9K B B B o 2 AR 223 ) (il (2)) )5, Bl g Ak
BT 2RSS O BT RS iR s AR )2 B TR R A =, 0 Social media
is very popular now. We use it every day.” , %& F ZUAF H B4 X $23X — 81 1RO #4 K},
ZOME BB ATA BN e BT (BEs i W3R 1), B G 5 il & 4L, Fl G840
YIRETE R (4N easy access to .an integral part of) W iTIHZS /] B3 I BL 7% B3R 45
A B R B
(2) In today’s digital age, a large portion of the population around the world uses

fiE
T
B3

-

el

social media on a daily basis. People use it multiple times throughout the day to buy
or sell products, check updates, stay in touch with friends and colleagues, share their

experiences, and stay informed about current events. With the convenience of

smartphones and easy access to the internet, social media has become an integral part
of many people’s lives, whether for personal or professional reasons.

o I L TR B AR RN L I BT T B AR S e R, R
AT C B ST Hbs— A AR AT TR (B AR E JAC I, 2 A AT R R X
JRFZE R A B RO ARER, R Bt LA AR A7, BUBEIREE4E
X Viog AR (4 3 AR 3% o 0 R 8 AT TR AR s d5c A 4850 1) i T2 2 4 R4 3k 3 S
(Tribble 2013), 2 T 3k H [\ 3= R0 SO0 2 28 7 0 A 14, 8001 B AT AE 0T — 3
R AL TR 3R 7 75 Y0 SO, Bt i SR FH TRD RIS 20, 5] o AR S T ik SR IR R 22
PRIVBE 5 5 MM S 08 e 4 MR A, DR o A R S8 1™ A 55 49105 Bt

4. AITEBE POA H M ERAMES

PG AT TR B8 2R (1 FH R, Z00m A I Al ) & AR T2 A A T
PR ) R = B B O i (AR BG . B F AR L 6 — A 2R AR AT
- 686 -



SKROCHH ATTRRES™ H 3 ) 32 OB G 9 2R 4 52 B F 5

THESBURTTIR , T ALK GE Ol X 22 2R A 55 S8 R e ) . A R dt 3R
WY, A8 B AT DR AR ZOM , R G b i 2 A AT T 1% ™t 7 oK SR T BOM 1 B X . T
SRR JE R, ZEE N ALK BE POA M A Ul F, 2R B WIS “ 8 B 17 R
LR D o T

41 AN “HEREE”

I AL E POA ZM T, 75 2 B 7= it B A" A 22 A 55 K A “ 45 r
7. POA e F SR W] My A MBI EE IR 55 7= A Hiw , 2/ 0B HAS 4 Wifg: 1) 1E
AR AR SR AEE T N G £ A 2) MR R RS Bl S48 T B A A AT
FRS A SCAR 52857 14 1005 3) R R TE R 8 BOZ R IR R S E i
T FEAE B A P 7 57 T 38 FAEAE 5 4) VR M AT 55 £ 5 (Hyland 2003), 35 By =2 4= 3
= G e MR AT . AT BE POA ZOM 098 FH T A LA b 4 47 T &
T AR B AUXT JE O HE 738 2 Ak R G . RIE PR ALKAE Y POA b
AR R T ZEH B 2O S VI E AR . BERHE B8 Y, B B R A, LA
AT R HRFEET A B AT R XS 2% A Bl FURS MR K 35 O A RN R b RE 3l 2
42 REFANF&”

B, B M AR e S A R . AT ) B UR R AT, XL 4
HOMF I RS PR FUBRUE Ok T Bk, DR I T AN FH O 0 1 e (PR SF
XISCUE 20232 134) , 345 A2 R 10 i s A IS . AB S B0b il 2k L
B IAEERSD , 20l A% 0 B R, LR PR AR B o AL ZE A A1 R 9K
F5 2 hE B AR MR B AR VA BE |, T LA O | 1R O IR A £ 2
FHETT SRR . R, — B BREAS BB 9 5 3 0 2 A8 51, iR DR
AR, SCEAE B ALIE SO0 AL R A b Rl DUSE TH80R 1R B X

HK P B0 S ALTEZOM A T 09/ o AT RS i b B | 22 48 4 3
FNSCA A ]G, BE R RS T ARSI (B S B 1 i B8 R 4 A48 3 e 5 2
ALTCIE BT o BOMAE I AMLER R 35 CCRKDS VR 2024) , Fo&l AR |
HFRe ) BOR R R H A WO A A PE o ALRE AR A R ARR RL B it
B SR R B E I R 1B M 2R B 5 . RN TR ORI, AT AT AR R
“AKEET, ANTEASZZ B 2 4 3G 5% B o A6 LB VAR A I, AL R AE ORI N
T “Share your tips in the comments below.” ] U, AL X} “ H.8)) 7 458 A 208 5 & n0 2
fifr il LB 2, T B HOMAR Bl 5 2 I R R B TR R LT & L. A,
AR AFTEAR BB R A SO O L, AnTE AR S0 v, AT S BOHS 4 8l 18 2 4R S £ i £
S BZE R I AR B B A AS s 7R AR O RHIE , AT SR I 51 ¥ 22 24 Facebook %5
VO 7 FEAS A TR v [ 2 A BGR A BEAA . DRL It , B0 AL 2B B B R B
SR A AL DA, [R]Ip B | 52 A XA B AT o WL AR W, B8 0 27 ] B RHHESf |
B2 a2 B
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5. &5iF

AW ST A B AL R SE A B AL A5 T S R T AR ORE R o A B
it 2R, SO SRS X 4 7 1 F AR, T4 T T BOM TR RBCR o Wl L, & 2R
I ATRER RS TH O (T B8R, W R TH B 5 #e I ik d ek o IR AT
FEARAE  ARBIEFE AL A D06 20k R 1o 5 TLIEC S A4 22 B ACRIBC 7 B R, RO 5T
AN ZBARRBCF OLR R FE S HHA AT . AL BE 200 9 1 B
R, ARFRAWEFE 0T LLSE 2 A [l AS [R] PR AR 2 BRI [ 2807 7 0 ) R B 5
PR B IR GRS AR Uh DIt — 2B T & ALIREEYS 1, B ) 36 [ A0 iF 2
A AR
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